
taking credit from someone
as hard-working as Niall
Phelan,” said Mr Lawlor.

The Rye River Brewing
Company’s own Facebook
page has posted a l ight-
hear ted response to  the
incident on Facebook.

I t  s hare d  a  doct ored
version of the offending cam-
paign leaflet, in which it lists
a number of achievements
Mr Lawlor “delivered” to
Kilcock.

These include bringing a
successful end to the Cuban
Missile Crisis, launching the
first dog into space, finding
the wreck of the Titanic, and
credits the TD with being the
“first man to get a fig into a
fig roll”.

week, many “now know who
they won’t vote for”.

Mr Phelan said that he was
angry and annoyed but had
calmed down somewhat
since he first learned of the
leaflet.

M r  L awl or  ye s t e r day
conceded that his leaflet
incorrectly stated that the
company is still based in Kil-
cock, but saidt the literature
was not an attempt to claim
credit for the brewery expan-
sion.

He said the start-up was
supported by Enterprise Ire-
land and that the leaflet had
intended “to share the good
news” about the new jobs at
the brewery.

“I have no intention of

the claim because of the in-
volvement of another public
representative.

“We did have help from
another public represen-
tative who worked with us
in the background, who is
running in this election,
and who has never sought
publicity for it,” said Mr Phe-
lan.

“So for somebody who
hasn’t given any time to
us to come out and claim
something like that is  a
disgrace.”

He said that the majority
of employees at the brewery
are  cons t i t ue nt s  o f  M r
Lawlor’s, and while many
were still undecided as to
how they would vote next

150 new jobs on top of the 50
we already created.”

The businessman said Mr
Lawlor, who was first elected
to the Dáil in 2011, had “lost
his vote” over the claims
outlined in the campaign lit-
erature.

“Our team at Rye River
have worked bloody hard
and taken huge personal
risks with plenty of sleepless
nights to create those jobs.
Mr Lawlor, you have just lost
any chance of any vote from
me, because if you’re claim-
ing this, what else can I not
believe on your leaflet.”

Spe ak i ng  t o  t he Irish
Examiner, Mr Phelan said he
and others at the brewery
were all the more annoyed at

after a friend of the brewer
aler ted him to  the  TD’s
election literature, in which
he listed “150 jobs created
Rye River Brewing Com-
pany” under the heading
“Delivered to Kilcock”.

“I was extremely annoyed
when this came through my
friend’s door,” said Mr Phe-
lan.

“Firstly, I have spoken to
this politician twice in my
life. Secondly to claim that
he is responsible for creating
jobs in our business is a dis-
grace.

“And third, it shows how
little he knows our business,
as Rye River has moved
from Kilcock to Celbridge
where we have announced

A Fine Gael TD has been
called a disgrace after claim-
ing to have delivered 150 jobs
at  a  craf t  beer  brewery
for his constituency only to
have its founder reject that
the  pol i t ic ian  had  any
involvement in the company
expansion.

Ki ldare  Nor th  TD
Anthony Lawlor’s election
leaflet listed the jobs for
the town of Kilcock, when
the brewery in question had
moved to Celbridge, 20km
away.

Niall Phelan, founder of
the Rye River Brewing Com-
pany, took to social media to
dispute Mr Lawlor’s claims

ALL it traditional,
call it conservative,
call it patriarchal,
but don’t try and call

the result in Cork South
West where a handful of
women are doing their dam-
nedest to end its reign as the
only constituency to have
never returned a female TD.

This time around, there
are five in the mix: Fianna
Fáil’s Margaret Murphy
O’Mahony, Rachel
McCarthy of Sinn Féin, and
three independents, Theresa
Heaney, Fiona Pettit, and
Gillian Powell.

When the Irish Examiner
joined Gillian Powell on the
campaign trail she was in de-
termined mood, buoyed up,
so to speak, by the flooding
that left her home, business,
and the town of Bandon
under a couple of feet of
water on two separate occa-
sions before Christmas.

“I decided to run four
weeks ago when I was stand-
ing in water for the second
time in a month,” says
Gillian.

“It was about turning des-
pair into something positive.
We’ve had bucketfuls of
promises since the last major
flood in 2009 and nothing
practical has been done on
the ground.

done until women get into
real leadership positions. We
need strong independent
women who aren’t under the
kosh,” she says.

When I ask one client in
the cafe if she will be voting
for Gillian, she replies that
she has to “consult” with her
husband, doing little to rid
the town of its image as one
where men have tradition-
ally ruled.

Another couple of female
coffee drinkers say they
haven’t decided yet.

By coincidence, Indepen-
dent councillor Michael
Collins from Schull on the
Mizen Peninsula, also drops
into the coffee shop.

He’s hoping his 25-year
track record of working in a
voluntary capacity for the
people of West Cork will
stand to him, although he
and Gillian face stiff com-
petition from former
Fianna Fáil mayor of Cork,
councillor Alan Coleman,
who left the party to run as
an Independent candidate
when it became clear he
wasn’t going to get the
party’s nomination.

His brother John believes
Michael is “in with a chance”
and says Fine Gael are terri-
fied of losing their seats.

“But we won’t know until
they turn the boxes upside
down in Clonakilty,”
he says.

all bets are off,” he says.
In the nearby

tastefully-decorated Warren
Allen Collections and Coffee
Shop, Seán Kennedy says
they’ve been flooded twice
and that he will be giving
Gillian his number one.
Seán’s mother Jacinta
concurs. “We’re thrilled to
see women running, it’s
about time. I honestly
think there’ll be nothing

“I feel that by running I am
giving a local voice to a
national issue. And it is
really resonating with
people.”

But will running as a flood
relief candidate narrow her
appeal? Gillian, an activist
with the Bandon Flood
Group, doesn’t think so.

The neighbouring local
electoral area of Skibbereen,
with the town of Clonakilty,

was also badly affected by
recent floods.

And anyway Gillian
believes that her profile as a
businesswoman in the town
of Bandon, where she runs
The Haven Montessori
school on Watergate St, will
also resonate with the many
women in the constituency
“who have little businesses
and no safety net, and have
never, ever had a voice”.

“They have no [insurance]
protection for their homes or
businesses, they find it very
difficult to make a living. I
think they are really sick of
the political system and find
that the party system doesn’t
serve them well.”

Gillian generates a posi-
tive response from towns-
people during my visit.

In Reens newsagents,
Robert Fitzpatrick says he’s
worked with Gillian on
flooding issues and that she
will be getting his vote.

In Hickey’s booksellers,
Eric and Breda Hickey say
they’ve been flooded eight
times in 36 years and that
Gillian “will get a lot of votes
in the town”.

“People are fed up with
all the promises and no
progress,” says Breda.

“She’s been flooded herself
so she knows the ins and
outs of it,” says Eric.

He doesn’t think any seats
are a certainty — at the
moment, Fine Gael holds two
and Labour one — although
if anyone is returned he
thinks it will be Jim Daly
of Fine Gael. “After that,

“I feel that
by running I am
giving a local
voice to a
national issue.
I think people
are really sick
of the political
system and find
the party
system doesn’t
serve them

C re di t  uni ons  and  pos t
offices would have the power
to provide loans, mortgages,
and  de bi t  car ds  unde r
community banking plans
put forward by the Social
Democrats.

The newly formed party
believes services provided
by credit unions and post
offices should be expanded.

Party co-leader Róisín
Shortall said the community
banking plans would give
credit union and post office
cus t ome r s  ful l  cur re nt
account and loan facilities,
including debit cards and
online banking.

She said: “We propose an
ambitious project where the
State and Central Bank of
Ireland would work with
both networks to build a
strong community banking
sector in Ireland.

“Post-recession, many
people would rather bank
with publicly-owned, or com-
munity owned, institutions.
Across the country, house-
holds and small businesses
are finding it difficult to se-
cure loans, including for

mortgages and business
investment.”

The party pointed out that
credit unions have €8bn in
deposits in the pillar banks,
which “under current legis-
lation, cannot be used to fa-
cilitate access to credit for
local communities including
local businesses and the self-
employed”.

Ms Shortall said there is a
demand to expand the ser-
vices the 380 credit unions
and 1,300 post offices around
the country provide. Similar
proposals were put forward
in a recent An Post report
authored by Dragons’ Den
entrepreneur Bobby Kerr.

The report said post of-
fices will have to diversify,
add services or co-locate
with other businesses to stay
afloat. Mr Kerr will now stay
on for another six months to
work on implementing the
proposals.

The report, which was
published last month, also
recommended the introduc-
tion of a payment account
system through the post of-
fice which will allow custom-
ers to avail of banking ser-
vices such as ATM cards and
direct debits.

Mattie McGrath country.
But she is far from limiting

her canvass to that largely
rural stretch of the county,
she explains. “Yesterday
morning I was in Goaten-
bridge, in the afternoon I was
in Powerstown outside Clon-
mel, then Abbey Meadows in
Clonmel. Tomorrow we’re in
Cashel and the day after in
Fethard.”  Seán Tierney
wonders if candidates have
“the same clout” since “John
D retired,” referring to a
long-serving council over-
seer. “He knew every nook
and cranny of the area,” Ms
Murphy agrees.

Seán asks: “Are you going
to do it?” “With your help,” is
the reply.

I n  B al l yboy  Hous e ,  a
guesthouse just off the main
Ardfinnan-Clogheen road
run by the charming Breda
and John Moran, there’s hot
tea and coffee, biscuits, and
an Aga-warmed kitchen in
which to reheat and refresh
those tired bodies. “I saw you
on the television, you were
very good,” Breda says as the
crew settle down for a chat
and a rundown of the rest of
the day’s agenda.

Twenty minutes later,
after that welcome pit-stop,
it’s out into the rain again for
some more hours of door-to-
door, voter-to-voter, press-
ing the flesh. “Time to get
going again,” Ms Murphy
gently prods her team. She
means business.

Tipp?” He wonders, as if ask-
ing about a venture across
the world.

“Not yet, but I will,” the
first-time general election
hopeful but two-term county
councillor says. “I’ve been to
Thurles.”

Speaking of the other side
of the world, Tommy and his
wife Margaret say they have
a daughter in Australia.
“She was home for Christ-
mas. She has a lovely job
over there and says she
couldn’t come back to the
HSE.”

Thi s  i s  M s  M ur phy’ s
heartland, this corner of Tip-
perary which includes her
home town of Clogheen and
t he  l i ke s  o f  Ar df i nnan,
Cahir, Ballyporeen, Bally-
looby, and even Newcastle —

blocking the sightlines on
the road outside her house.
“You were taking your life in
your hands coming in and
out of the road.”

Next up: “I must get that
light fixed,” vows the candi-
date, in relation to one of the
public lights along the road.

Nearby, Tommy Dwyer is
asked by Murphy and her
team, including her sister
Noelle Ahearne and other
volunteers, for a vote. “Ah, I
will, I will,” Mr Dwyer as-
sures them. He wonders
about the practicalities of
campaigning throughout the
entire, large county of Tip-
perary.

“Did  you go  to  n or t h

“Marie Means Business,” is
the slogan splashed on Marie
Murphy’s election literature,
posters, and campaign cars
and the candidate herself is
taking it literally during this
whirlwind few weeks.

Chosen by Fine Gael HQ as
a third candidate in the new,
amalgamated Tipperary
constituency, to the bemuse-
ment of some in the camps
of sitting TDs Tom Hayes and
Noel Coonan, the county
councillor is determined to
be no third wheel as she
approaches polling day.

“I’m not, and never was, a
token candidate,” she says
with the air of someone who
feels  she  has  a  g enuine
chance of upsetting the odds
come February 26.

If the response garnered
on a dank, damp, grey morn-
ing during a thorough trek
through some of her own
heartland in south-west Tip-
perary can be relied upon,
maybe it’s not so fanciful?

“I know what you’re look-
ing for and you’re going to
get it,” is the encouraging
greeting from Marg aret
O’Brien in Castlegrace past
Clogheen, close to the Vee
and the wider Knockmeal-
downs. “Fair play to you,
you’re a great worker.”

Ms O’Brien speaks of a
scheme prodded along by Ms
Murphy, which involved the
removal of trees which were



CORK NORTH WEST
MOST ACTIVE CANDIDATE

Diarmuid O’Flynn
Independent

John Paul 
O’Shea

Independent

Aine Collins
Fine Gael

235

106
76

MOST ACTIVE PARTY

Independents 341

Fine Gael
76

Renua
66

MOST MENTIONED CANDIDATE

BOOS AND CHEERS

John Paul O’Shea
Independent

100% 0%
Cheers Boos

Jason Fitzgerald
Renua Ireland

 93% 7%
 Cheers Boos

Cormac Manning
Green Party

 86% 14%
 Cheers Boos

Aine Collins
Fine Gael

 85% 15%
 Cheers Boos

Diarmuid O’Flynn
Independent

 73% 27%
 Cheers Boos

33 33 32
Áine Collins
Fine Gael

Michael Creed
Fine Gael

Cormac Manning
Green Party

MOST ENGAGING CANDIDATE

26 11
Jason Fitzgerald
Renua Ireland

Diarmuid O’Flynn
Independent

1264

188 154 131 131

Diarmuid O’Flynn
Independent

Aine Collins
Fine Gael

Jason Fitzgerald
Renua Ireland

Cormac Manning
Green Party

John Paul O’Shea
Independent

Figures based on positive and negative sentiment

Tweets from the public (excluding politicians) mentioning candidates

Source: Centre for Analysis of Social Media at Demos. Tweets gathered from Jan 20 to Feb 9

Total number of tweets

Percentage of tweets that are replies

CORK SOUTH WEST
MOST ACTIVE CANDIDATE

Fiona O'Leary
Independent

Michael 
McCarthy

Labour Party

Johnny O'Mahony
Green Party

125 110

87

MOST ACTIVE PARTY

Independents
125

Labour 110

Greens 
87

Fine Gael
81

MOST MENTIONED CANDIDATE

BOOS AND CHEERS

Margaret O’Mahony
Fianna Fáil

98% 2%
Cheers Boos

Noel Harrington
Fine Gael

 98% 2%
 Cheers Boos

Rachel McCarthy
Sinn Féin

 90% 10%
 Cheers Boos

Fiona O'Leary
Independent

 85% 15%
 Cheers Boos

Michael McCarthy
Labour Party

 66% 34%
 Cheers Boos

67 35 25
Fiona O'Leary
Independent

Rachel McCarthy
Sinn Féin

Michael McCarthy
Labour Party

MOST ENGAGING CANDIDATE

17 7
Johnny O'Mahony

Green Party
Jim Daly
Fine Gael

640
199 173 142 117

Michael McCarthy
Labour Party

Noel Harrington
Fine Gael

Rachel McCarthy
Sinn Féin

Fiona O'Leary
Independent

Margaret O’Mahony
Fianna Fáil

Figures based on positive and negative sentiment

Tweets from the public (excluding politicians) mentioning candidates

Percentage of tweets that are replies

Total number of tweets

Source: Centre for Analysis of Social Media at Demos. Tweets gathered from Jan 20 to Feb 9

CORK EAST
MOST ACTIVE CANDIDATE

Ken Curtin
Social 

Democrats

Sean Sherlock
Labour Party

1,484

80

MOST ACTIVE PARTY

Social Democrats
1,484

Labour 
80

Fine Gael 37

MOST MENTIONED CANDIDATE

BOOS AND CHEERS

54 37 18
Ciara Leonardi Roche 

AAA
David Stanton

Fine Gael
Ken Curtin

Social Democrats

MOST ENGAGING CANDIDATE

18 14
Sean Sherlock

Labour
Noel McCarthy

Fine Gael

2691

851

159 125 102

Ken Curtin
Social Democrats

Sean Sherlock
Labour Party

Ciara Leonardi Roche 
AAA

David Stanton
Fine Gael 

Tom Barry
Fine Gael

David Stanton
Fine Gael

96% 4%
Cheers Boos

Tom Barry
Fine Gael

 92% 8%
 Cheers Boos

Ciara Leonardi Roche
AAA

 91% 9%
 Cheers Boos

Sean Sherlock
Labour Party

 86% 14%
 Cheers Boos

Ken Curtin
Social Democrats

 69% 31%
 Cheers Boos

Tweets from the public (excluding politicians) mentioning candidates

Percentage of tweets that are replies

Figures based on positive and negative sentiment

Source: Centre for Analysis of Social Media at Demos. Tweets gathered from Jan 20 to Feb 9

Total number of tweets

Fianna Fáil leader Micheál Martin
was the most mentioned candidate by
the public on Twitter, clocking 1,458
mentions to Mr Coveney’s 1,403.

Both are receiving mostly positive
feedback, though the figures show Mr
Martin and Mr Coveney had 31% and
44% negative sentiment.

Fianna Fáil finance spokesman
Michael McGrath is the only candidate
in the county to have received a mostly
negative reception from tweeters in this
timeframe, with Demos’s algorithm
stating 57% of the attitudinal tweets
about Mr McGrath were negative.

Cork South West is a quiet constituency
on Twitter. Autism activist Fiona
O’Leary was the most active with 125
tweets in the first few weeks, followed
by Labour TD Michael McCarthy. The
majority (67%) of Ms O’Leary’s tweets
were replies to the public.

Mr McCarthy was the most men-
tioned by the public over the early days
of the campaign, however he ranked
bottom of the boos and cheers table with
one in three tweets about Mr McCarthy
being negative in nature.

No campaigner Diarmuid O’Flynn and
county mayor John Paul O’Shea posted
the most tweets with 235 and 106.

They are at opposite ends of the atti-
tudinal score table, however. The algo-
rithm indicates all tweets mentioning
O’Shea in the first week were positive,
compared to 70% for O’Flynn. It is note-
worthy, however, that O’Shea’s sample
size is just 42 tweets, compared to the
413 posts from the public mentioning
O’Flynn who is by far the most men-
tioned Cork North West candidate on
Twitter, racking up 1,264 mentions.

Tipped by many political observers to
be the group of death of this election,
the Cork South Central candidates are
leaving no medium ignored, and are
actively courting the Twitter vote.

No fewer than six candidates tweeted
over 100 times in the first week of the
campaign, with Fine Gael’s duo of Min-
ister Simon Coveney and TD Jerry But-
timer sending 385 tweets out between
them in the run up to the Dáil’s dissol-
ution and in its immediate aftermath.

Despite not actively embracing the
medium to the same extent as his rivals,

tweets but was mentioned 851 times.
As for the public reaction, Demos’s

algorithms show that Fine Gael’s David
Stanton had the highest percentage of
“positive tweets” at 96%, Mr Curtin the
lowest at 69%.

Cork North Central is a constituency
that has seen lots of activity from the
public, but little engagement from the
candidates themselves.

The Green Party’s Oliver Moran was
the most active here in the first week of
the campaign, sending 238 tweets, 17%
of which were replies to posts from the
public.

Despite sending just 17 tweets in
week one of the campaign, minister of
state Kathleen Lynch was the most
mentioned by members of the public,
who tagged her in 1,012 tweets. The
algorithm however, ranks her at the
bottom of the “boos and cheers” list,
suggesting fewer than two in three of
these tweets (62%) were positive.

Independents rule the Twitter roost in
Cork North West, where Ballyhea Says

here by Demos, which reflect the
Cork constituencies from January 20 to
February 9, give some insight as to how
the election is playing out online. What
remains to be seen is how online activ-
ity translates to the most crucial per-
formance indicator of them all — votes.

It will come to no surprise to those fam-
iliar with the Irish Twitter landscape
that Ken Curtin and the Social Demo-
crats are ranking highly on a number of
metrics in Cork East.

The first-time candidate is hugely
active on Twitter, sending over 129,000
tweets since joining the social network.
Mr Curtin boasts an amount of
followers that dwarves that of well-
established TDs.

In the first week of the campaign Mr
Curtin sent 1,484 tweets — more than all
other active candidates in Cork East,
North-Central, North-West, and South
West combined. In turn he was men-
tioned 2,691 times by the public on the
social media site. The only other notice-
ably active Cork East Twitter user in
week one was Labour TD and minister
of state Sean Sherlock, who sent 80

of tweets sent by the candidates, how
often they reply to the public and how
many time non-party sources tag
candidates in their tweets can help us
look at how twitter users are reacting to
each candidate.

As with all polls and figures, this
Twitter analysis comes with a health
warning. The samples taken here are
not as representative of the public as
those taken by a polling company,
which seeks to accurately represent
demographics in their polls.

Twitter is a constituency in and of
itself. Active users are typically, though
not exclusively, middle-class and left of
centre in their politics. Furthermore,
as a medium it sees a reawakening at
times of an election, when users (and
candidates) with dormant accounts
return to Twitter to effectively canvass
the rest of us.

Twitter timelines are particularly
plagued by Twitter canvassers during
televised debates and current affairs
shows, when party faithful tweet ad
nauseum about how great their candi-
date is — and how poor their opponent
is performing.

That aside, the figures put together

OLITICAL anoraks love nothing
more than having facts and
figures at their disposal,
statistics they can scrutinise

and combine in the hope of looking into
mathematical tea leaves and predicting
the outcome of the election.

With the advent of the digital age,
and all the communicative media that
come with it, opportunities have arisen
to analyse the way we talk about the
election in a way that gives us some
insight into how the public perceive our
General Election candidates.

To this end, the Irish Examiner has
teamed up with Demos, a leading UK
thinktank, to take a deeper look at how
our candidates have used Twitter to
engage with the electorate — and as to
how the public are responding.

Having worked with the BBC on its
election coverage in the UK last year,
Demos has developed an algorithm that
analyses tweets sent by members of the
public and scans them to read if they
are “attitudinal” — in other words, it
determines if the sentiment of each
tweet is positive or negative towards the
candidate.

This, along with a look at the number

CORK NORTH CENTRAL
MOST ACTIVE CANDIDATE

Oliver Moran
Green Party

Dara Murphy
Fine Gael

Total number of tweets

238

54

MOST ACTIVE PARTY

Independents 
296

Greens
238

Sinn Féin
84

Fine Gael
54

FF
38

MOST MENTIONED CANDIDATE

BOOS AND CHEERS

Thomas Gould
Sinn Féin

 98% 2%
 Cheers Boos

Ted Tynan
Independent

 93% 7%
 Cheers Boos

Dara Murphy
Fine Gael

 85% 15%
 Cheers Boos

Jonathan O’Brien 
Sinn Féin

 83% 17%
 Cheers Boos

 Billy Kelleher
Fianna Fáil

 80% 20%
 Cheers Boos

28 22 18
Jonathan O’Brien 

Sinn Féin
Ted Tynan

Independent
Mick Barry
Independent

MOST ENGAGING CANDIDATE

17 2
Oliver Moran
Green Party

Thomas Gould
Sinn Féin

1012

331 294 271 260

Kathleen Lynch
Labour Party

Billy Kelleher
Fianna Fáil

Dara Murphy
Fine Gael

Oliver Moran
Green Party

Jonathan O’Brien 
Sinn Féin

Mick Barry
Independent

 78% 22%
 Cheers Boos

Oliver Moran
Green Party

 65% 35%
 Cheers Boos

Kathleen Lynch
Labour Party

 62% 38%
 Cheers Boos

Source: Centre for Analysis of Social Media at Demos. Tweets gathered from Jan 20 to Feb 9

Figures based on positive and negative sentiment

Tweets from the public (excluding politicians) mentioning candidates

Percentage of tweets that are replies

CORK SOUTH CENTRAL
MOST ACTIVE CANDIDATE

Simon Coveney
Fine Gael

Jerry Buttimer
Fine Gael

Donnchadh Ó 
Laoghaire
Sinn Féin

194 191

134

MOST ACTIVE PARTY

Fine Gael
385

Independents 
237

Sinn Féin
134

AAA
131

Fianna Fáil
81

Labour 44
Greens
41

MOST MENTIONED CANDIDATE

BOOS AND CHEERS

Lorna Bogue
Independent

100% 0%
Cheers Boos

Donnchadh Ó Laoghaire
Sinn Féin

 93% 7%
 Cheers Boos

Ciaran Lynch
Labour

 86% 14%
 Cheers Boos

Jerry Buttimer
Fine Gael

 85% 15%
 Cheers Boos

Jim O’Connell
Ind

 73% 27%
 Cheers Boos

63 49 47
Mick Finn

Independent
Lorna Bogue
Independent

Jerry Buttimer
Fine Gael

MOST ENGAGING CANDIDATE

28 25
Diarmaid Ó Cadhla

Independent
Donnchadh

Ó Laoghaire
Sinn Féin

1458 1403
854

539 410

Micheál Martin
Fianna Fáil

Simon Coveney
Fine Gael

Jerry Buttimer
Fine Gael

Ciaran Lynch
Labour

Donnchadh Ó Laoghaire
Sinn Féin

Micheál Martin
Fianna Fáil

 69% 31%
 Cheers Boos

Diarmuid O Cadhla
Independent

 60% 40%
 Cheers Boos

Simon Coveney
Fine Gael

 56% 44%
 Cheers Boos

Michael McGrath
Fianna Fáil

 43% 57%
 Cheers Boos

Source: Centre for Analysis of Social Media at Demos. Tweets gathered from Jan 20 to Feb 9

Figures based on positive and negative sentiment

Tweets from the public (excluding politicians) mentioning candidates

Percentage of tweets that are replies

Total number of tweets


